-1-

AR B EEEREEE
Key Performance Indicators of Create Hong Kong!'

(% 2023 F 12 HJK)
(as at end December 2023)

A1) RIEEREIEBEFERIEHE

Projects organised or sponsored by Create Hong Kong (“CreateHK”)

RIS ERTE 2 HAtr? #st
CreateSmart Others? Total
Initiative?
(“CSI”)
a. JEHLTEHEH 713 601 1314
Number of approved projects
b. NS ey About About About
Public participation 630.9 million 16.7 million 647.6 million
476 {8 3090 & 471670 & 476 {8 4760 5
bl. 2% About About About
Number of participants 89.2 million 16.7 million 105.9 million
#78920 B &71670 B &J1 (F590 =
b2, HELLECR AR SR R By AR 4 About N/A About
Number of viewings/ hits received in respect 540.4 million FEH 540.4 million
of the websites or social media platforms* 295 (54040 B 295 (54040 B
b3. JRRHTEIIFIE (g T 1358 600 N/A 1358 600
Number of printed promotional materials FEH
distributed *
c. |AIENTIEREHEE 32430 13 600 46 030
Number of created job opportunities?

" EEHEAIEEEE 2009 F 6 HRIZEBAIEEEE - SRS - TR ESTEI(ER 2011 4 6 AHFARIE

BESTEDFTEYNIHEE - DURHBATERELIRHEE -

Mainly cover the projects funded through CSI, Film Development Fund (“FDF”), DesignSmart Initiative (has been consolidated

with CSI since June 2011) (“DSI”) and the projects directly held by CreateHK since the establishment of CreateHK in June 2009.

> BEFERGETAER R EIGE =R 2 %) ~ FRESAISERE BT B AR HAE BB Y 3 B e R & ESe T O BIERE T &

#EE -

Including Design Incubation Programme (DIP) (Phase III and thereafter), Fashion Incubation Programme (FIP) as well as other

projects under dedicated funding to Hong Kong Trade Development Council (HKTDC) and Hong Kong Design Centre (HKDC).

P EFEH 2009 M 6 HEHER B EES  REtEESTETER KHAIEEE T IVIEE - B sEt S B E - EREE

s MR PR TR B S F R B T DUR 1A E P 2 e T H A SR e R B A B SR SRR e
HETE R SR S A VUTH RIS 7Y > INIER(A2) ~ R(A3) KR(A IR I A B (A1) N HA B AE R -

Including those projects funded by FDF and DSI as well as those projects organised by CreateHK since June 2009. Since the key

performance indicators for the projects under DSI, FDF’s Film Production Financing Scheme and Film Production Grant Scheme,

and CreateHK’s funded projects cannot be broken down by either CreateHK’s strategic foci or the four-pronged strategy in

promoting the development of the film sector, the totals under Table (A.2), Table (A.3) and Table (A.4) cannot add up to the

figures under “Others” of Table (A.1).

¢ A 2018 £F 4 H R 2 AR LRI IHRE -

Only applicable to the projects approved in April 2018 and thereafter.

* BFEE ARSI RSN TR -

Comprising jobs directly created and indirectly created.



S0

talent’

RIS EE HAtr? &=t
CreateSmart Others? Total
Initiative?
(“CSI”)

Az R H 21050 170 21220
Number of small and medium enterprise (SME)
beneficiaries
Ry /B RIS SE B IS s AR 41300 100 41400
Number of business contacts or enquiries created
for SMEs
I BB SRR AR A FTiE 220 150 370
I
Number of awards attained by creative talents who
have participated in international competitions
with funding support from CreateHK
BEERIBAA FO L A F Rt E B H 88 900 2900 91 800
Number of nurturing opportunities created for
creative talents and start-ups®
TEE B B 1 B R IR A G K SRR H Y About About About
e S4E| 407.3 million 2 019.0 million 2 426.3 million
Number of TV audience in respect of awards 4941 730 B Z9201% 1900 B | 4924 (%2630 5
presentation and musical programmes
peN e iR ol 49 080 N/A 49 080
Number of media coverage’ i
EREFE L S 3700 N/A 3700
Number of business deals secured’ i
[N NSRRI 4= e '8l 31580 N/A 31580
Number of opportunities to showcase creations or i

not add up to total due to rounding.

¢ MafEREt AR EEE R AR R EIRR R A -

Excluding the opportunities provided by DIP and FIP.
T IR 2018 4F 4 H R Z IR FEREAVIAE -

Only applicable to the projects approved in April 2018 and thereafter.

SR

ZLdna

abkE: FRIEH ) BEESL - THH(b),(b1),(b2)F1(h) F%E - IHH (b3),(e)RI(g) R VUFETLA B FEATHY I i8> PLRIAH

(©),(d),(,(0),()FI(k) Fs PUFE T A B AT T8 - LR - (ERIEE IS AT BE
Remark: Except item (a) which is the exact figure, items (b), (bl), (b2) and (h) are approximate numbers, items (b3), (e) and (g)
are rounded to nearest hundred as well as items (c), (d), (f), (i), (j) and (k) are rounded to the nearest ten.

THEA A -

Figures may



(A2) FAIEEARIBAERE TNVAIEEE S
CSI classified by CreateHK’s strategic foci®

" BB E RIS R

# CreateHK’s strategic foci:
A - BYE AT RAR IRl SRy e

Nurturing talents and facilitating start-ups

B - R

Exploring markets

C— HEBE LIS ~ Bl &1
Promoting cross-sectoral and cross-genre collaborations
D - EEFEERARIEZE - WEEAIEAE

Promoting Hong Kong as Asia’s creative capital and fostering a creative atmosphere

AIEE RIS R

CreateHK’s strategic foci” st
A B ct D Total
a. | EHUIEEHEH 326 234 3 150 713
Number of approved projects
b. | AR EBIREE About About @ About About
Public participation 240.1 million 213.6 million 177.2 million | 630.9 million
KJ2{= 40108 | £92{% 1360 & &I 117720 & Y6 13090 &
bl. A E About About @ About About
Number of participants 16.0 million 28.4 million 44.8 million 89.2 million
£71 600 & 272840 & £74 480 & 278 920 &
b2. HEULEGRRLERE S S BB About About @ About About
b =l 223.8 million 184.5 million 132.1 million 540.4 million
Number of viewings/ hits #92 (2380 B | 471 (58450 B 1 (53210 B (495 (&4 040 H
received in respect of the
websites or social media
platforms®
b3. JRBHIEI e 1  E 388 600 650 300 @ 319 700 1 358 600
Number of printed promotional
materials distributed °
c. | AUSHY TIFHERHE" 11 440 8 000 @ 13 000 32430
Number of created job
opportunities'’
d. | F/NZEEH 9 060 3080 @ 8910 21 050
Number of small and medium
enterprise (SME) beneficiaries

iR AR AT EIGE = R 1R) -

FEfEE -

Rp A BRI Bt EI LR AR R B S Sy 3t e Joy R B e T o O BB T Y

Including the DIP (Phase III and thereafter), the FIP as well as other projects under dedicated funding to HKTDC and HKDC.
? HIEAIR 2018 4F 4 H R Z 1R FEREAYIAE -
Only applicable to the projects approved in April 2018 and thereafter.

"0 EIE EEAS A RS AT TR -

Comprising jobs directly created and indirectly created.
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IR E AR R o
CreateHK’s strategic foci” SoE
A B C* D Total
e. | AH/NMEALEHE B R EE N 16 800 22900 @ 1 600 41 300

#H

Number of business contacts or
enquiries created for SMEs

f. | BRIEE AL FELLER 160 50 @ § 220
BB A FriEsR SR H
Number of awards attained by
creative talents who have
participated in international
competitions with funding support

from CreateHK

g. | WEBRIEAA BoH kLA SR 88 900 0 @ 0 88 900
=GR
=

Number of nurturing opportunities
created for creative talents and

start-ups'!

h. | JEEBIAYE G B R ARG About About @ About About
FERET H VB H 51.4 million 6.1 million 349.8 million | 407.3 million
Number of TV audience in respect 255 140 29610 8 293 5 4980 & |44 {5 730 &
of awards presentation and musical
programmes

Lo | BASHCER I 17 920 18 570 @ 12 590 49 080
Number of media coverage'?

j. | k¥R G REE 12 800 2230 @ 680 3700
Number of business deals secured!?

k. | BRRIEEmAVIE &I 2 8 140 18 490 @ 4950 31580

Number of opportunities to

showcase creations or talent!2

SRR+ BER20234F4 5 1 HHTI R SRS SRS - W FUB A 220234F4 5 1 H Fe 2 R EHERIRE -
@ HFRELIAH 220234 12 HJ&R RS » B2 A H e -
§ BUEDIRS -
FRIE H () /B ESL - THH (b),(b1),(02)M1(h) B8 > B H (b3),(e) M1(g) My VUFE Ti A E i T L8 > PURIAHE
(0),(d),(5),(D),G)FI(k) S VUt T A BRI AT 8 - N HEAL AR - (B8 DAL AR AT R BRI A T A -
Remark: + This strategic focus was newly added on 1 April 2023 and only applicable to projects approved on 1 April 2023 and
thereafter.
@ As those projects have not yet completed at the end of December 2023, relevant figures were not provided.
§ Value less than 5.
Except item (a) which is the exact figure, items (b), (bl), (b2) and (h) are approximate numbers, items (b3), (e) and (g)
are rounded to nearest hundred as well as items (c), (d), (), (i), (j) and (k) are rounded to the nearest ten. Figures may
not add up to total due to rounding.

" N fERG T AR B R R et R R R B -
Excluding the opportunities provided by the DIP and the FIP.

2 AR 2018 £ 4 F R (R HIEE -

Only applicable to the projects approved in April 2018 and thereafter.
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(A3) Z{EEEF BRI E D EE R RES T AN B AERRETE]

Other film-related projects under Film Development Fund classified by the four-pronged strategy in

promoting the development of the film sector

* (R BRI RS
# The four-pronged strategy in promoting the development of the film sector:
A- EEEREY
Promotion of Hong Kong films
B AL
Nurturing talents

C- B REEZVRENIERE

Enhancing audience’s interest in and appreciation of films

D - HAAFEEERERENHEE
Other projects conductive to the development of the Hong Kong film industry

AR A AT SRy EEEE H
Number of awards attained by
creative talents who have
participated in international
competitions with funding

support from CreateHK

(e R S SRR E SR
The four-pronged strategy in promoting 4=t
the development of the film sector” Total
A B C D
a. | FEHEEHEH 138 72 51 11 272
Number of approved projects
b. | & ¥ About About About About About
Number of participants 2.4 million 896 000 670 000 5000 3.9 million
€240 & €7 89.6 467 5 &5t €7 390 &
c. | AN TIEiEEE"D 1520 2670 1720 70 5980
Number of created job
opportunities'3
d. | /N DZEEE 60 20 0 0 80
Number of small and medium
enterprise (SME) beneficiaries
e. | RyF/NBRIEHEBIE A 0 0 0 0 0
s H
Number of business contacts or
enquiries created for SMEs
f. | BRAIEREE SR E 10 30 § 10 50

P EE RS A R RS AT TR -

Comprising jobs directly created and indirectly created.
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(R ERSES Ay PUIR Rl

The four-pronged strategy in promoting 4EET
the development of the film sector” Total
A B C

TSRS ONE & B AvRANCILES| 0 1900 0 1900
tHEHHE
Number of nurturing
opportunities created for creative
talents and start-ups
TEE DY E R E RIS IAE About 0 About About
B S HAvE s 2 000.2 million 11.2 million 2 011.4 million
Number of TV audience in 44920 & 20 B 491120 5 4920 {5 1140 &5

respect of awards presentation

and musical programmes

abfE: § BEIRS -

PRIFH (a) EESN - THH (b)FI(h) B4 THE (o) K lUis A E RV A 18 URIEH (©), (RO KIUE AR

BT 08 - YA RS - (B A EF HIEE R AT A
Remark: § Value less than 5.

& Erg

E>Non

HIEAHA -

Except item (a) which is the exact figure, items (b) and (h) are approximate numbers, item (g) is rounded to nearest
Figures may not add up to total due to rounding.

hundred as well as items (c), (d) and (f) are rounded to the nearest ten.
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(A4) BEREEAS THEZEERE B R REE

Film Production Financing and Granted Projects under Film Development Fund 4

a. | EAHHEHE 62

Number of approved projects

b. | BIEHY Tt Er g HA 4030

Number of job opportunities created”

C. | BRSEEEREEY H 42

Number of film directors who directed a film for the first time

d | HREFHFEEEE 25

Number of producers who produced a film for the first time

e | ENEERERT L LAV EFZEH 45

Number of films released at commercial theatres in Hong Kong

£ | FEAS b Ry BRI R B A i TR AT R 2 B H 43
Number of nominations at local and international film awards

ceremony/film festivals

8 | AEAH i PR B AR S B R R S A BRI S H 97

Number of awards achieved at local and international film awards

ceremony/film festivals

R N AR TIER G R H M EEEUEAVEARIH N B R EEH 8 - ST R EA LGB B 0IA & - RIERZEUE
STEIFTANERY TP E B E 4R 10 540 -
Remark: ~ Number of job opportunities created refers to the basic production crew and major casts. The number of job
opportunities created by the Film Production Scheme is estimated to be 10 540 if other crews involved on a part-time
basis are counted.

4 EFEE 2009 4 6 HALHYE BRI STE] KL 2015 4F 11 HE 2018 42 2 F HiAYERZ S E & Bt & N & BhyIHE -
A EFEEAR R EE -

Including the funded projects approved under the Film Production Financing Scheme since June 2009 and the Film Production
Grant Scheme launched between November 2015 and February 2018. Excluding projects withdrawn after approval.



(A.5) BERREES THENRIBERTE]

First Feature Film Initiative under Film Development Fund

a. | EEIhEEHE 24
Number of films subsidised

b. | HRSHEREEEE 26
Number of film directors who directed a film for the first time

C. | TR R EPR EE  AR AR G B s T R L H 144
Number of nominations at local and international film awards
ceremony/film festivals

d. | TR R B B S AR B B R BT Uy T 109
Number of awards achieved at local and international film awards
ceremony/film festivals

14

e | ERNEEREET b LHVER S

Number of films released at commercial theatres in Hong Kong
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(B.1) SNIEHAIEEEEINRERSETBIE HAmEREE

Participants’ satisfaction level towards the projects organised or sponsored by CreateHK

RIS EEsTE EAth' gEst
CreateSmart Others!® Total
Initiative
(“CSI”)
a. | BOEEY/E BRI A 8 IR R 08% 99%, 98%
Eik: E=g=payv
Percentage of respondents who rated the
activities/programmes as “Excellent”, “Very satisfactory” or
“Satisfactory”
b. | ¥UEERE NS/ EE/ 2B EHE R RIERE | 949, - 989 93% - 98% 94% - 98%

TR T Y (B B T SR

Percentage of respondents who rated the
duration/format/content/publicity/

participation fee of the activities/programmes as
“Excellent”, “Very satisfactory” or “Satisfactory”*
c. | REEE BRI T B EOEEEE AL M | 400 900 75% - 89% 83% - 92%
HITTRATHI ~ H RS ~ RAHT % ~ IR THE
TTHIELIRTTEG LHVEN ~ IR IR

Percentage of respondents who considered the

activities/programmes helped achieve the following
objectives: Enhance Knowledge in the Business, Expand
Contact Network, Explore New Business Opportunities,
Better Understand the Industry’s Position in the Global
Markets, Broaden the Scope about the Industry*

d. | s rEEy e A R A R A E 93% 049 93%

Percentage of respondents who rated the

activities/programmes as “Definitely Useful”, “Very Useful”

and “Useful”

R [ RS ALY 252 000 -

* HRANRERREREE TEMEE o T AR ESTE ) K T HAL ) BURAYEEE Rak TEIE H T Om AR R s
ERAVE L - T T 48R ) BURAVEIE DRI A\ BGT R A R = R EeYE ot -

Remark: The number of respondents was around 252 000.

* Relevant satisfaction level covers five items in total. The percentages shown under “CSI” and “Others” refer to the
highest and lowest satisfaction level among those five items, and total number of respondents is used for calculating

the highest and lowest satisfaction level for the percentages shown under “Total”.

P EEE 2009 4 6 HEHERERAS  SGTRESTEED RHAET R IHIVEE - R EGTEERE - B aE
E& THWEZAFRE RN ELSUEE R ETE > DURHATEE B IHE B VSR sE A B B B RIS FE RS e
HERR R SR SR Ry VUSRI (E B0y > [IER(B.2) KR (B.3)AVHEE T AL A B (B 1) - HAM HY B FH T -

Including those projects funded by the FDF and DSI as well as those projects organised by CreateHK since June 2009. Since the
key performance indicators for the projects under DSI, FDF’s Film Production Financing Scheme and Film Production Grant
Scheme, and CreateHK’s funded projects cannot be broken down by either CreateHK’s strategic foci or the four-pronged strategy

in promoting the development of the film sector, the totals under Table (B.2) and Table (B.3) cannot add up to the figures under
“Others” of Table (B.1).
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(B.2) AR BRI ERE 2B HA R E T EHEREREE

Participants’ satisfaction level towards the CSI projects classified by CreateHK’s strategic foci

* BIR B AR

# CreateHKs strategic foci:

A— BB NT AR VIR
Nurturing talents and facilitating start-ups

B - BatETI
Exploring markets

C— HEBFE LS ~ Bl &1
Promoting cross-sectoral and cross-genre collaborations

D - HSFBRARIEZE - WSS ERE

Promoting Hong Kong as Asia’s creative capital and fostering a creative atmosphere

BRI E SRR SRR #Et

CreateHK’s strategic foci” Total
ota
A B Cc* D

a. | BEEEYEEI ST B R o0 | 99%
B S

Percentage of respondents who rated the

@ 98% 98%

activities/programmes as “Excellent”, “Very satisfactory” or
“Satisfactory”

b. | BEEBIEREIA RN A/ 2R RGE AR RIS | o, | osv- . 03%- | 94%-
R E R sy e
Percentage of respondents who rated the 8% 99% 7% 8%
duration/format/content/publicity/

participation fee of the activities/programmes as

“Excellent”, “Very satisfactory” or “Satisfactory”*

c. | REEBEEBERT BB EEE T 0 | g5, | gos @ 80%- | 84%-
BFTHATHIR - FEERFEGTES - TTHRNE  JRTHE| ) ) )
FTHETE BT ALY - TR S A
Percentage of respondents who considered the
activities/programmes helped achieve the following
objectives: Enhance Knowledge in the Business, Expand
Contact Network, Explore New Business Opportunities,
Better Understand the Industry s Position in the Global
Markets, Broaden the Scope about the Industry*

d. | 587 /ﬁ%ﬂ/ﬂkijﬁiﬁ%/fﬁﬁ%/ﬁﬁmﬁq@g%ﬁﬁtb 949, 949, @ 91% 939%,
Percentage of respondents who rated the
activities/programmes as “Definitely Useful”, “Very Useful”
and “Useful”

AbfE: [Ol7ERE ABKY 233 000 -
+ R F20234E4 F 1 H g HY RIS ERG » 30 UE IR 2023484 1 H R Z AR S ERYTR H -
@ HIFYEEIE 2023 12 AR MR TER - BULI A HER T -
* ARAFURERRE IR ETLEEE - T AIEE RIS R ) BURHVEEE B Tu(EH H OB R R (AT
ByEE o i T AR ) BURHYBUE DI RIS A\ et BA B R SR AV E L

Remark: The number of respondents was around 233 000.
+ This strategic focus was newly added on 1 April 2023 and only applicable to projects approved on 1 April 2023
and thereafter.
@ As those projects have not yet completed at the end of December 2023, relevant figures were not provided.
* Relevant satisfaction level covers five items in total. The percentages shown under “CreateHK’s strategic foci”
refer to the highest and lowest satisfaction level among those five items, and total number of respondents is used

for calculating the highest and lowest satisfaction level for the percentages shown under “Total”.
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(B.3) {Z{EEEFFEBRNVIERISEI NS I HEERRES T HAr B AR 8RB HOEAERE
Participants’ satisfaction level towards the other film-related projects under Film Development Fund classified
by the four-pronged strategy in promoting the development of the film sector

* (R BB RV RS
# The four-pronged strategy in promoting the development of the film sector:
A HEEEAREY
Promotion of Hong Kong films

B AL
Nurturing talents

C- el EP RN AR
Enhancing audience’s interest in and appreciation of films

D - HAAHEBEEERENHE
Other projects conductive to the development of the Hong Kong film industry

(e TR SR SR A PO TR SRR HEET
The four-pronged strategy in promoting Total

the development of the film sector”
A B C D

a. | BUEEN/ETEINVEEESHE BB BAEE ME RN 99% 98% 999, 999 999
Eb-E=a=pai

Percentage of respondents who rated the

activities/programmes as “Excellent”, “Very satisfactory”
or “Satisfactory”

b. | BEEBIERILR/ A/ TS IEEEAE R | oes. | 0% | 95%- | 97%- | 95%-
R R el e

Percentage of respondents who rated the

99% 97% 99% 100% 98%

duration/format/content/publicity/
participation fee of the activities/programmes as
“Excellent”, “Very satisfactory” or “Satisfactory”*

o | BroEEy st EEENEELL T BRI 7 | ssve. | vew. | 7sw. | s7w. | 7sv.
BT - JTE A - BT I
THREFTHE LRI AL - B Rt

Percentage of respondents who considered the

95% 93% 86% 99% 90%

activities/programmes helped achieve the following
objectives: Enhance Knowledge in the Business, Expand
Contact Network, Explore New Business Opportunities,
Better Understand the Industry s Position in the Global
Markets, Broaden the Scope about the Industry*

Percentage of respondents who rated the

activities/programmes as “Definitely Useful”, “Very

Useful” and “Useful”

R [ E AEZY 14000 -

* BHRANWEAZE I E AL EIRE - TR AV UERES | BURHYEIE R TEE B W AR e R (&
BYE L - T T ARE ) BURAVEE DRI N\ BT R AR S s MRV E St

Remark: The number of respondents was around 14 000.

* Relevant satisfaction level covers five items in total. The percentages shown under “The four-pronged strategy in
promoting the development of the film sector” refer to the highest and lowest satisfaction level among those five items,
and total number of respondents is used for calculating the highest and lowest satisfaction level for the percentages

shown under “Total”.
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(©) wotRlEE A KRR et &l

Design Incubation Programme and Fashion Incubation Programme

satRIEE T | KSR E
Design Incubation Fashion Incubation
Programme'® Programme
a. | BEEAEEA" 353 30
Number of incubatees!”
b. | EERE AT I AESEE 300 25
Number of incubatees which have completed incubation
. | BE AT MEVRIEAERE M H 404 17
Number of intellectual property rights'® applications registered
by incubatees
d | A E ARSI R E 1725 73
Number of jobs opportunities created by incubatees
e | BB A EIERHY A K BPRASTE S H 576 45
Number of local and international awards attained by
incubatees

10 JdE H 2006 FEEEERH B AT SO HE AT EE —H B E AR A B B B B T B aaR o — BIGE R -
Covering from the rollout of Phase I by the Hong Kong Science and Technology Park Corporation at InnoCentre in 2006 up to
the current phase (Phase IV) under the funding support of CSI.

U BEEARE RO ENAE -

Including those under incubation and completed incubation.

" EIFERIE - A RS MBS -

Including trademark, patent and registered design.



